Tobacco Free Partnership of Gilchrist County General Meeting Minutes
March 3, 2015

Attendance

See additional attendance documents

Topic
Welcome

Discussion

Action

Call to Order
Pledge of Allegiance

Old Business

New Business

Update on sponsorship requests from Bureau of Tobacco Free Florida

The TPS explained how
sponsorship requests are
changing and will bring new
information to the group as
it becomes available.

Legislative Delegation Meeting report

SWAT youth gave an
update to the group about
speaking at the January
Legislative Delegation
meeting and how they
represented the Partnership
also.

SWAT report

SWAT members reported
on plans for Kick Butts Day
activities at Trenton High
School and at the Suwannee
River Youth Fair. SWAT
youth were also invited to
address the Trenton City
Commission on the topic of
flavored tobacco at the
March 10th meeting. One
SWAT youth expressed
concern that classmates had
been able to purchase ecigarette products at a local
store.

Campaign for Tobacco Free Kids activity update

The current South Region
YAYA gave a report on a
media event held in
December that highlighted
Florida’s success in
reducing youth tobacco use.

Partnership members also
discovered that there is
more Florida can do to fully
fund the tobacco prevention
program to make it even
more effective.

Grant Renewal – what is on the horizon tobacco prevention from 20152018?

Announcements

None

Adjourn

Post meeting presentation:
Presentation – TFP and SWAT successes 2008-present.

The Quit Doc staff
explained the process of
grant application and the
award process. Anticipated
areas of policy work were
discussed as well.

The Tobacco Prevention
Specialist presented the
latest county-level results
from the 2014 Florida
Youth Tobacco Survey.
The results of the survey
show that youth in Gilchrist
County have significantly
reduced all form of tobacco
use. Additionally,
resolutions and individual
tobacco policies were
reviewed for the past 6
years. Finally, data from
SWAT’s annual StoreAlert
survey results revealed that
the level of point of sale
advertising has improved
since the first survey was
conducted in 2009.

